AOF Ethics in Business
Lesson 1 Course Introduction

Teacher Resource 1.4

Key Vocabulary: Course Introduction
These are terms to be introduced or reinforced in this lesson.
	Term
	Definition

	ethics
	A set of moral principles and values. Ethics are often based on the conventions and rules of the society in which one lives.

	free market
	A type of market in which the price of services is determined by the available supply and the demand of consumers, rather than set by the government or another ruling organization.

	integrity
	Honesty, or following moral or ethical principals.

	stakeholders
	Persons or group with an interest in a situation, action, or enterprise.

	taxonomy
	A categorized list of words that are related to a particular topic.
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